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-1

1. Uvod do socidlnich siti, LinkedIn — specifika, data, vyuZiti

2. Osobni prezentace na LinkedIn — nastaveni profilu, networking, sdileni, Social Selling Index

3. Prezentace firmy na LinkedIn — nastaveni stranky, obsahova strategie, vyhodnocovani
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ONLINE MARKET

Reklama na LinkedInu a jeji specifika
LinkedIn jako skvely pomocnik B2B a HR
. Typy formatd

Moznosti cileni

Meéreni konverzni

1.
2.
3

4.
5.
6.

Best practice
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1. Socialni sité — charakteristika, data
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eglsmns © Teorie | uvod do socialnich siti

The world before social media..

Infographic by @agrassoblog

YouTube

Pinterest
TikTok
Twitter
N Fourequare
gkg pe ‘—:;—" /

LinkedIn

I T — Facebook \

Data source: Codeismylife

Diana Zadakova, Kristyna Bartoriova | Jak uspét na socidlnich sitich | www.evisions.cz



Q. . . /7 . 7/ /7 / /
eglsmns © Teorie | uvod do socialnich siti

MARKET

: , v v, Social media
Nejpopularnéjsi explained with coffee

platformy
socialnich siti.

| like coffee. | am drinking | am good
V (‘f em se | | § I’ ? #coffee. at drinking coffee.
(
€65
\
Watch me as Follow my feed Watch me dancing
| drink coffee. full of #coffee.  while drinking coffee.
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MARKET

Demographic

Facebook

All ages, 53 % female

YouTube

All ages, 62 % male

¢S
C§)

Instagram

Most 18-29, 68 % female

© Teorie | Uvod do socialnich siti

LinkedIn

Most 25-54,
56 % male

Format

Text, image, video

Video

Image, video

Text with video

Great for

Promoting, building
community, branding

Solving problems with
tutorials, fun

Branding, making personal
connections, promoting

B2B lead generation,
recruiting

Challenge

Low organic reach

Time and resource
Intensive

Creativity required

Get followers on
business profile

Marketing
goals

Build community,
branding, sales

Attract new customers,
customer care

Connect with (potentional)
customers

Become thought leader

Zdroj: Socialmediatoday
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SOCIAL MEDIA USE

USE OF SOCIAL NETWORKS AND MESSENGER SERVICES, WITH DETAIL FOR MOBILE SOCIAL MEDIA USE
A\ DATA ARE NOT COMPARABLE WITH FREVIOUS REPORTS DUE TO CHANGES IN DATA SOURCES. USER NUMBERS MAY NOT REPRESENT UNIGUE INDIVIDUALS

TOTAL NUMBER OF SOCIAL MEDIA USERS ANNUAL CHANGE NUMBER OF SOCIAL PERCENTAGE OF TOTAL
ACTIVE SOCIAL AS A PERCENTAGE OF IN THE NUMBER OF MEDIA USERS ACCESSING SOCIAL MEDIA USERS
MEDIA USERS® THE TOTAL POPULATION SOCIAL MEDIA USERS VIA MOBILE PHONES ACCESSING VIA MOBILE

L

7.39 69.0% +7.0% 6.99 94.6%

MILLION +480 THOUSAND MILLION

Zdroj: Data Reportal 2021

Diana Zadakova, Kristyna Bartonova | Jak uspét na socidlnich sitich | www.evisions.cz



E’£|§|OHS SOCIé|ﬂf Sfté V CR

SOCIAL MEDIA: ADVERTISING AUDIENCE PROFILE -

SHARE OF THE AUDIENCE THAT MARKETERS CAN REACH WITH ADVERTS ON SOCIAL MEDIA BY AGE GROUP AND GENDER"

128% 133%

FEMALE MA LE FEMALE MALE FEMALE MALE FEMAILE MALE FEMALE MALE FEMALE MALE FEMALE MALE

13-17 18 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

Zdroj: Data Reportal 2021
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 Cesi travi na sitich v priméru vice nez 2,5 hodiny denné
* Zhruba 16 % lidi vice nez 4 hodiny denné

e Diky soc. sitim neztracime své slabé socialni vazby (kazdy nas like je signal: vim o tobé a porad se s tebou chci
kamaradit)

* Na socialnich sitich komunikujeme ,,many-to-many*“

» Kazdy ma takové socialni sité, jaké si zaslouzi (Adam Zbiejczuk)

159
149 @
W R R
oo ("""
2017 2018 2019 2020

Zdroj: AMI Digital index 2020
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~ § Ruuh
('.’ Typically n

e Ahem...ignorig

KONTAKT
S PRATELI INFORMACI

ZABAVA ~DROJ

Zdroj: AMI Digital index 2020

Diana Zadakova, Kristyna Bartonova | Jak uspét na socialnich sitich | www.evisions.cz



O/. Teorie | LinkedIn - data

LINKEDIN: AUDIENCE OVERVIEW -

THE POTENTIAL AUDIENCE" THAT MARKETERS CAN REACH USING ADVERTS ON LINKEDIN

POTENTIAL AUDIENCE® LINKEDIN'S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT LINKEDIN REPORTS ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BEREACHEDWITH COMPARED TO THE TOTAL IN LINKEDIN'S THAT LUNKEDIN THAT LINKEDIN
ADVERTS ON LINKEDIN POPULATION AGED 18+ ADVERTISING REACH REPORTS IS FEMALE’ REPORTS IS MALE®

@

1.80 20.7% 0% 46.3% S53.7%

MILLION [UNCHANGED]

Zdroj: Data Reportal 2021
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inF3

Please keep professional
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NLINE MARKET

inkedIn neni pro kazdeho.
Podminkou a smyslem jeho vyuzivani je kariéra.

#vysokoskolaci #velkomeéesta #praha #muzi #podnikatelé

Zdroj:Studie #fenomenmlinkedin2020
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ONLINE MARKETING & ADVERTISING

© Teorie | LinkedIn - specifika

PRACOVNI ODVETVIi UZIVATELU SIiTE LINKEDIN.

Pocitace, sité, telekomunikace
Pramysl, vyroba, stavebnictvi
Reklama, marketing, vyzkum trhu
Finance, pojistovnictvi

Sluzby

Obchod, retail, maloobchodni prodej
Pravni a poradenskeé sluzby
Vzdélavani, skolstvi, véda a vyzkum
Zdravotnictvi a farmacie

Lidské zdroje, HR

Software a IT technologie

Statni sprava (zakonodarci, urednici)
Média (TV, noviny, radio)

Kultura, umélecka a sportovni ¢innost
Vyroba rychloobratkového zbozi, potravin
Cestovni ruch, hotelnictvi

Energetika

Socialni sluzby

Jina oblast

Nevim, nechci odpovidat

Zdroj:Studie #fenomenmlinkedin2020

15 %

12%
12 %

_6°/o

I 2 2%
I 2 o

-1 %
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ONLINE MARKETING & ADVERTISING

HLAVNI DUVOD VYUZiVANI SITE LINKEDIN.

Budovani novych kontaktd, propojeni

21 %
Nahrada Zivotopisu

21 %

Nastroj na budovani osobni znacky 18 %

Zdroj informaci z mého oboru 10 %

Osobni adresér lidi a firem, se kterymi jsem v pracovnim kontaktu 9%

7%

Inspirace v souasnych trendech

Nastroj na hledani zaméstnanca

6 %
Zdroj obchodnich pfilezitosti 4 %

Osobni rozvoj

Nastroj na hledani obchodnich partnera

Jako medium pro placenou kampari nasi znacky IO %

Zdroj:Studie #fenomenmlinkedin2020
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NLINE MARKET

Hlavni duvodem pro vyuzivani LinkedIn je trh.

* Budujeme prilezitosti skrze budovani vlastni sité kontaktu
e \/ystavujeme svuj profil jako nabidku pro pripadné prilezitosti

* Nebo jej skrze vlastni obsahovou aktivitu vyuzivame pro budovani osobni znacky.

Zdroj:Studie #fenomenmlinkedin2020
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NLINE MARKET

LinkedIn is your business card.
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2. Osobni prezentace na LinkedIn
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NLINE MARKET

Typicti uzivatelé LinkedIn:

e siprohlizi profily jinych lidi,
e povazuji LinkedlIn za zdroj obchodnich prilezitosti,

e pouzivaji Linkedln pro hledani obchodnich partnerd,

e pozadali by kontakt o radu nebo schuzku u kavy,

* napsali by nekomu zpravu apod.

Zdroj:Studie #fenomenmlinkedin2020
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ONLINE MARKETING & ADVERTISING

SA'\L% vl( EITrI\lNE ° UVOd ni fotka

@  Profilova fotka

el Isions

* Profesni predstaveni

* Kontaktni udaje
Diana Zadakova . ... eVisions Advertising s.r.o.

Social Med|.a Maqager ve s.polecnostl eVisions Advertising s.r.o. (g Vysoka Skola ekonomicka v ° St rucné p re d St aveni
Mluvi o #socialmedia, #osobnirozvoj, #onlinemarketing a Praze

#influencermarketing
Praha-z4pad, Stfedogesky, Cesko - Kontaktni idaje

1297 sledujicich uZivatelll - 500+ spojeni
% Oba znate uZivatele Michal Vydrzel, Jifl Kastner a 60 dalSich

Napsat zpravu

O mné

Vedu oddélen( socialnich siti v online marketingové agentufe eVisions. Mam na starosti strategicky rozvoj
oddéleni, strategické planovani projektl, rozvoj know-how tymu, nové zakazky a spokojenost klientd i social
media koleg(. Online marketing délam s nadSenim a rada o ném i pidu a vypravim. Tfeba na svém ... Zobrazit vice

Diana Zadakova, Kristyna Bartoriova | Jak uspét na socidlnich sitich | www.evisions.cz



L — O LinkedIn | Osobni profil

ONLINE MARKETIN

Vybrané Zobrazit viechny { b, ® Uvodnl’ fotka

LU L

* Profilova fotka

* Profesni predstaveni

* Kontaktni udaje

Marketing Sale

Rozhovor v Sama doma — Ceska televize : 3 v o ,
Ceska teevize Instagramu? AcErich shk e Strucne predstaveni
Rozhovor v Zivém vysilani pofadu Sama Instagramové tipy ode mé uved! ¢asopis Ma prognéza tr
Doma na €T 1 na téma (mama)blogovani.... Maminka ve svém Cervnovém c&lsle v roce... pro tydenni Mai
/ \&4 v
* Vybrané prispevky
Aktivita o Aktivita
1297 sledujicich uZivatell
Moc dékuji studentskému &asopisu VSE . Nez cloveék prijde do praxe,
iList za rozhovor a skvélé Cislo... = predstavuje si progres a uspéch ja...
Diana Zadakova sdilel(a) toto - Diana Zadakova sdilel(a) toto
49 reakci 118 reakel » 3 komentare
i Kovarova kobyla by neméla chodit bosa, I:’.:; Majové kampané jsou v
proto nové najdete nasi agenturu... " rozpuku. @ Jak Cesi prozivaji...
M AR
Diana Zadakova sdilel(a) toto . Diana Zadakova sdilel(a) toto
16 reakci «+ 4 komentaie 5 reakci

Diana Zadakova, Kristyna Bartoriova | Jak uspét na socidlnich sitich | www.evisions.cz
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ONLINE MARKETING & ADVERTISING

Pracovni zkusenosti

eVisions Advertising_s.ro. ¢ U VO d n II fOt ka

" 4 roky 3 mesice

Social Media Manager . ’

3/2018 - do soucasnosti - 3 roky 3 mésice 4 P rOfI | Ova fot ka
Hlavni mésto Praha, Ceska republika

Cinnosti:

- Social Media Manager - vedeni social mediz oddéleni spolecnosti eVisions Advertising

- Tvorba social media strategii, rozvoj know-how tymu e P rOfe S n II p \r(e d Sta Ve n II

- Obsahova a komunikacni spréva profild na socialnich sitich znacek (nyni D.AS.,

MAN Truck & Bus, v minlosti Courtyard by Marriott, Bellinda ¢i Yara Agri)

- Account Manager vybranych projektd 7 7 .

- PR Manager aktivit spoleénosti eVisions Advertising ® KO n ta kt n | u d aJ e
(tj. vedeni dedikovaného tymu zastresujici PR agentury)

- Tvorba a vedeni...

Zobrazit vice ™

e StrucCne predstaveni

Online Marketing Specialist
3/2017 - 3/2018- 1 rok 1 mésic

Hlavni mésto Praha, Ceska republika L4 Vy b ra n é p FIIS p éV ky

Vzdélani

\SE Vysoka skola ekonomicka v Praze / ¢ A kt | V I ta

InZenyr (Ing.), Podnikova ekonomika a8 management, 5.
2017 -2019
Asociace a spolky: Online marketingovy klub Click it

- Hlavni specializace: Management ¢ P ra COV n II Z k U ge n O Sti

- Vedlejsi specializace: Marketing
- Absolvovano s vyznamenanim

Média (1) e VZ d é

e

ani

 Dovednosti, reference

Master thesis: Building personal brand oo
online

Diana Zadakova, Kristyna Bartoriova | Jak uspét na socidlnich sitich | www.evisions.cz
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Skills & Endorsements

Online Marketing - 99+

Add anewskill £

Endorsed by MARK DE BRUIN (innovatie

*\'g strateeg) and 7 others who are highly skilled at

this

Sales Management - 15

e] Endorsed by 4 of Martijn’s colleagues at
“™ OBl4wan

I Endorsed by 2 of Martijn’s colleagues at Econocom

Social Media Marketing - 89
. Endorsed by Patrick Petersen RDM MA MSc and

Endorsed by 2 of Martijn’s colleagues at Orga

3 others who are highly skilled at this BV

_ Dieter Marquardt
' Senior Marketing &
' Business Development
Executive | Brand,
Innovation, Business

Development

October 25, 2018, Dieter was &
client of Martin’s

Kim van Velzen
Strateeg trainer & spreker |
Marketing & online strategie

| concept & creatie
campagne | social media |
hospitality foodservice

Qctober 25, 2018, Martijn
worked with Kim but at different
companes

Niels De Bever
Hoofd Marketing, Strategie
en Digitale Innovatie bij

Euler Hermes Nederland

October 15, 2018, Niels was a
client of Martiin's

Dieter is een marketing professional met strategische visie
gecombineerd met aandacht voor zijn collega's. Hij weet zijn
collega's te inspireren en is in staat om verschillende afdelingen
met elkaar te verbinden om een gezamenlijk doel te bereiken. In
onze samenwerking waardeer ik het open contact, d... See more

Samenwerken met Kim is erg plezierig. Kim is altijd enthousiast,
vol energie en helder in zijn bewoordingen. Hij heeft veel ervaring
en goede kennis van online marketing. Wanneer je in food &
hospitality een expert zoekt voor inspiratie over digitale
transformatie, advies over online en social media dan... See more

Niels is een gedreven en enthousiaste marketingstrateeg met
kennis van zaken. Hij is analytisch sterk en heeft het vermogen
om marketing en sales met elkaar te verbinden. De klant staat
centraal bij Niels, zowel intern als extern. Met zijn team weet Niels
de juiste leads te genereren en te voorzien van ... See more

Diana Zadakova, Kristyna Ba
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LinkedIn | Osobni profil

Industry Knowledge

Solution Selling - 28

Social Entrepreneurship - 10
Business Strategy ' &

Social Media Measurement - 14
Sales Operations 13

Social Media- 29+

Account Management - 50
New Media 16

Sales - 11

Management Consulting &
Operations Management - 4
Marketing Management - 5

Business-to-Business (B2B)

Tools & Technologies

Enterprise Software - 38

Interpersonal Skills

Interim Management - 7
Cold Calling - 13

Lead Generation 3

Other Skills

Sales Coaching -1
Linkedin 10

Sales Navigator - 1

Business Development - 15
Customer Relationship Management (.. -1
Analytics -5

Marketing Communications - 11
Business Intelligence - 78
Entrepreneurship - 62

Marketing - 31

Enterprise Content Management - 15
Online Advertising - &

Strategy - 5

E-commerce - 4

Direct Sales - 3

Management - 20
Coaching - &

Strategic Partnerships -2

Social Selling - 4
New Business Development - 17

Marketing automation

a | Jak uspét na socidlnich sitich | www.evisions.cz
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ONLINE MARKETING & ADVERTISING

Fotka na pozadi Zobrazit 0

OA% KLE|T['~N,' Upravit vefejny profil a adresu URL @ Profesni predstaveni Zobrazit 0
M U

Pfidat profil v dal$im jazyce e Weby Zobrazit o

@ % - Souhrn Zobrazit 0
I S l O n S S Cla'nky a aktivita Zobrazit o

Want the iatest tips from Linkedin advertising?

e

s Soucasna pozice Zobrazit 0
v | ‘ .- .
Viditelnost vaseho Zapnuto o Podrobnosti Zobrazit 0
Diana Zadakova L eVisions Advertising s.r.0; vefejného profilu

: : % 2 2 o : Minulé zkusenosti i
Social Media Manager ve spolecnosti eVisions Advertising s.r.o. S S Watch this on-demand ) Zobrazt
) . . ) - . Vysoka skola ekonomicka v
Mluvi o =socialmedia, #osabnirozvoj, Zonlinemarketing a

#influericermarkefing Praze @ Zakladni informace (povinné) Podrobnosti Skrjt @

Praha-zapad, Stredocesky, Cesko - Kontaktni udaje o Jméno, pocet spojeni a oblast Vzd&lani N 0
1 297 sleduiicich uzivatelG - 500+ spoijeni
(O Pouze spojeni 1. stupné Dobrovolnické Zobrazit 0
Clenové LinkedIn v pfimém spojeni s vami. pracovni zkusenosti
Certifikace Zobrazit . ,
O Vade sit
. ’ / Vase spojeni aZ do 3. stupné spojeni s vami. Projekty Zobrazit 0
1. Editace miry soukromi a URL
O Vichni ¢lenové Linkedin Ceny a ocenéni Zobrazit 0
. / v 7/ . \4
2. Editace obsahové casti (symbol tuzky) O v Jazyky zovrezt @)
VEichni ¢lenové LinkedIn na LinkedIn nebo Skupiny Zobrazit o
jinde. Va3 obsah maze byt viditelny ve
vysledcich vyhledavani (Google, Bing atd.). Doporuéeni Zobrazit 0

Diana Zadakova, Kristyna Bartoriova | Jak uspét na socidlnich sitich | www.evisions.cz
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You Your1#¥level connections Your 2™ |evel connections Your 3rd level connections

(People your connections are
connected to) a
8 1 %56

63
5 3\ 283
&33 ~
3

Diana Zadakova, Kristyna Bartoriova | Jak uspét na socidlnich sitich | www.evisions.cz



L — O LinkedIn | Networking

ONLINE MARKETING & ADVERTISING

m Q marketing 0 as = @

Domi Mole sit Prace Zpravy

( IE ==3 Marketing Communication  scuoinz

A

_W @ Marketing & Media « strinka spolecnost’ Forum Mediz podzim 2021 r
| 3 from Linkedin |

Q. marketing

marketing v kategorit Pracovni prileZitosti Sledujete )

marketing ve Siuzboch

it  " ’ " Vsechn

efisi
Zakladni vyhledavani

marketing v kotegorii Ligs

P marketing ve Skupinach
Lide

marketing coordinator
ﬁ Zobrazit véechny vysledky iat spojeni )

>

marketing manager
‘a vyrizeni
marketing director

L L L L L L L
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ONLINE MARKETING & ADVERTISING

m Q evisions W H = @

Domi Moje sit Prace Zpravy
‘ '_Spojeni ¢ :i' 'I: Lokality v | [ Aktualni spoleénost v | ( | Vsechny filtry |
Tergza Mélecov.a : L. o N (Napsat zprévu)
Social Media Specialist ve spolecnosti eVisions Advertising s.r.o.

Praha - metropolitni oblast

82 Filip Némec, Michaela Rusova 3 69 daliich spolecnych spojeni P

Q . " PokrocCilé vyhledavani
\ e F9Iri2: ve1 ;spolec'nosti eVisions Advertising s.r.o. s s e .
#filtry

Aktuainl SEQ Specialist & Lirkbuiider ve spoiecnosti eVisions Advertising sr.o.

B8 Katefina Trubacova, Lukas Fridrich 2 158 dalsich spolecnych spojeni

Kristyna Bartonova - 1. ( Napsat zprévu)
PPC manaZer ve spolecnosti eVisions Advertising

Miada Boleslav
Dfivéish PPC specialista ve spolecnost’ eVisions Advertising

B8 Eliska Polejova, Tereza Malecova a 105 dalsich spoleénych spojeni

Diana Zadakova, Kristyna Bartonova | Jak uspét na socialnich sitich | www.evisions.cz
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ONLINE MARKETING & ADVERTISING

PribliZné 1 540 000 vysledkd

e
Gunnar Kilian - 2. Sledovat
Vorstand Personal und Truck & Bus bei Volkswagen AG

Wolfsburg
Aktuaini: Mitglied des Vorstands der Volkswagen AG, Personal und Truck & Bus ve spolecnosti Volkswagen AG

:: Jan Kohlmeier je spolecné spojeni

David H. - 2.

‘ ( Navazat spojeni )
director

Cesko
Aktuaini: General Director ve spolecnosti PRETOL TRUCK SERVICE sur.o.

82 Olga Jezdikova 3 Viadimir Novotny jsou spoleéna spojeni B u d’ t e r O Z p O Z n a t e | n II

Tereza Vinsova - 2. ( Navazat spojem')
Executive Director ve spolednosti Master Truck s.r.o.

Cesko

22 Veronika Lencova LION, Marcel Dione a 22 dalsich spole¢nych spojeni

Sergej S - 2. (Navézat spojeni )
Truck Driver
Cesko

Aktuaini: Truck Driver ve spolecnosti Volga Trade sro

22 Filip Hrstka je spole¢né spojeni

Roman Motz - 3.+

Truck transport manager
Hlavni mésto Praha, Cesko

( Navazat spojeni )

Diana Zadakova, Kristyna Bartonova | Jak uspét na socialnich sitich | www.evisions.cz
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ONLINE MARKETING & ADVERTISING

You can customize this invitation X

Linkedin members are more likely to accept invitations that include a
personal note.

You can customize this invitation X

Include a personal message (optional):

Hi Joost,

Tomorrow we are hosting the ISP Social Sales training.
I would like to add you to my network. Let's connect. v

Regards,
Martijn|

Send invitation

LinkedIn | Networking

m_ Martijn Rijk %

Hi Martijn, I'd like to join your LinkedIn network.

v

@ O?Ilne marketeer bij “= = Online Marketing
Nijmegen Area, Netherlands

View profile

m“ Martijn Rijk %

@ Hey Martijn, | saw you signed up for Saleswings, | sent you a
separate email. ;) m

Founder @ SalesWings: Sell in Stealth Mode.
Geneva Area, Switzeriand

View profile Accept
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e@isions O LinkedIn | Komunikace

ONLINE MARKETING & RTISING

Share, interact

* Text

e Clanek
Napsat prispévek

* Video
& ( 8 Diana Zadakova '>(® Kdokoliv v) o FOtograﬂe
|O ¢em chcete napsat? e H |aSOVé nI/

* Dokument (pdf)
* Pracovni prilezitost
Pridat hashtag

* Oslava vyroci
D O F 2 & il. .-+ OKdokoliv  Zvereinit
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LinkedIn | Komunikace

NNNNNNNNNNNNNNNNNNNNNNNNNNN

IDEALNI OBSAH NA SITE
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L — O Kde brat vhodny obsah?

ONLINE MARKETING & ADVERTISING

(/W . — ™\ Externe

| m e Zajimavé, oborové weby / blogy
Q_ Search for people, jobs, and more...
P QSharcon.miclc,pbotooridea @ ) Sku piny (FB’ Linkedln...)

FixDex b
F Promoted

Learn how to undestand the values and needs of your
customers theough this webinar with FixDex's
relationships managers. http://bit.ly/2joOlHn

* Oborové profily na soc. sitich

e Lidé z oboru

b CNANT Interné
Creating Deeper Customer Relationships
e e (Case studies
&Y Like ] Commant A Share

* Success stories

‘ Chris_ﬁne Perkins

W & |/ QA B9

PR zminky

=
\ — J « Zkugenosti, know-how
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eglsmns O Sifeni | Jak zvysit dosah

NLINE MARKET

Prvni hodina od publikace prispevku jiz neni klicova.

V roce 2020 se LinkedIn algoritmus (tzv. Dwell Time) zmenil, predikce
Uspesnosti prispevku je rozlozena déle v case do cca 2 dnu.

v' Oznacujte profily lidi a firem via @
v' Vlyuzivejte relevantni #hashtagy a experimentujte (propojuji témata)
v' Odpovidejte na komentare, zapojujte se do diskuzi

v’ Prispivejte pravidelné, ale predevsim kvalitné

P ) Vice tipu na
oanocujte . . . .
y J mm | www.evisions.cz/linkedin-czechtrade
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Siteni | Analyza pFispévkU

ONLINE MARKETING & ADVERTISING

v v >

221 reakci - 12 koment&a

11708 3 presdileni
na

50 lidf ze spole¢nosti Na volné
noze si precetlo vas prispévek

e Zakladni data
* Pocet interakci (likes, comments)
* Pocet zobrazeni (dosah)

° Po kroéi | a’ d ata SKODA AUTO as. 40
* Spolecnost EY 34
* Pracovni pozice Alzaczas 31
° I_O ka | |ta Ceska spofitelna 30

 Presdileni

efejnén dne 7. brezna 2021

464 lidi, ktef{ maj titul
Prodejce, si zobrazilo vas

1962 lidi v lokalité Hlavni
mésto Praha, Ceska republika

¢lanek si precetlo vas prispévek
Marketingovy specialista 447 Okres Brno-mésto, Ceska 278
republika
Manazer projektl 213
Okres Ostrava-mésto, Ceska 80
Vykonny feditel 203 republika
Zakladatel 199 Okres Pardubice, Ceska republika 56

Okres Ceské Budéjovice, Ceska
republika

Zobrazit vice N\
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NLINE MARKET

Jak vyhodnotit Uspesnost osobni komunikace v kontextu konkurence?

meem) | WWW.linkedin.com/sales/ssi
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https://www.linkedin.com/sales/ssi

[ saLes navicator

Your Social Selling Index

Top Industry SSI rank Top Network SSI rank

1% 44

Current Social Selling Index @
Four components of your score

19.05 | Establish your professional brand @

7/| 13.88 | Find the right people @

out of 100

/ 14.2 | Engage with insights (®

23.9 | Build relationships (?)

People in your industry People in your network
‘ Sales professionals in the
‘ Marketing & Advertising ~ People in your network have
" 2 7 industry have an average SSI ‘ 43 an average SSI of 43.
= anal. o afh You rank in the top 4%
out of 100 . out of 100
You rank in the top 1% I a Up 2% since last week

No change since last week



ARKET

e@isions o SSI | Jak zvySit skore

Establish a professional presence on

Create a professional brand LinkedIn with a complete profile

Prospect efficiently with powerful
search and research capabilities

~ind the right people

Discover and share valuable information to
initiate or maintain a relationship

p—

Engage with insights

Expand your network to reach prospects and

uild strong relationships those who can introduce you to prospects
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ONLINE MARKETING & ADVERTISING

Create a Professional Brand
Establish a professional presence on Linkedin with a
complete profile

[] Is your profile complete?

[] Do you include rich media in your profile?
(] Are you receiving endorsements?

] Are you publishing long-form posts?

] Are you gaining followers from posts?

Engage with Insights
Discover and share valuable information to initiate or
maintain a relationship

[C] Are you engaging with people’s posts?
(via likes, comments and shares)

[ ] Are people engaging with your posts?
[ Are you joining LinkedIn Groups?

[] Is your InMail response rate at least 10%?

SSI | Jak zvysit skore

Find the Right People

Prospect efficiently with powerful search and research capabilities

] Are you logging into LinkedIn daily?
[ ] Are you using Linkedin Search?
[T] Are you viewing other LinkedIn profiles?

[] Are you viewing third-degree connection profiles?

[ ] Are people viewing your profile?

Build Strong Relationships
Expand your network to reach prospects and those who can
introduce you to prospect

[] Are you connecting with second- and third-degree
connections in your network?

L] Are you connecting with VP+?
(] Are you connecting with co-workers?

[] Is your acceptance rate when sending connection
requests at least 20%?
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3. Prezentace firmy na LinkedIn



e(@)isions O Teorie | 4 principy Uspéchu

ONLINE MARKETING & ADVERTISING

Usp&&né znadky na socidlnich sitich umi:

1. Zaujmout

4. VVyhodnocovat 2. Naslouchat

3. Vypravet

Zdroj: Jak na sité (Michelle Losekoot, Eliska Vyhnankova)
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eglsmns ©OPrincip 2 | Naucte se naslouchat

NLINE MARKET

Nez zaCnete lovit zakazniky, méli byste si ujasnit, co chcete a jak toho dosahnete.

Stésti pFeje tém, ktefi mysli strategicky!

Zdroj: Jak na sité (Michelle Losekoot, Eliska Vyhnankova)
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ONLINE MARKETING & ADVERTISING

Linked m Business Solutions Hire Market Sell Learn Contact us

Hire Market Sel Learn

Attract talent and recruit candidates Market to the world's largest Power your social selling efforts with Develop talent and keep skills
from the world’s largest talent pool. professional audience. real-time sales intelligence. current with online learning.
View Talent Solutions View Marketing Solutions View Sales Solutions View Learning Solutions
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L — O LinkedIn | Zalozeni stranky

ONLINE MARKETING & ADVERTISING

#1 Vytvorte firemni stranku na LinkedlIn

m Q Vyhledat & - = ® a & it @

Domu Moje sit’ Prace Zpravy Oznameni law Produkty ¥ Inzerovat na LinkedIn

Vytvorit stranku LinkedIn

UdrZujte spojeni se svymi zékazniky, zaméstnanci a profesni komunitou na LinkedIn. Pro za¢étek zvolte typ stranky.

3. & i

Malé podniky Stredni a velké podniky Stranka produktu Vzdélavaci instituce
Méné nez 200 zaméstnancu Vice nez 200 zaméstnancd Podstranky spojené se stévajici Skoly a vysoké gkoly
strankou

https://www.linkedin.com/company/setup/new/
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L — O Praxe | LinkedIn

ONLINE MARKETING & ADVERTISING

#2 Vyplnte potrebné udaje "\ N '

] »,,

Logo eVisons Advertiung

Fete RV B T cwme megretry o8t T o rat-a+7 @ Pueme huy v e u e

Pridejte logo vasi firmy a Uvodni foto — dejte firmé ,,tvar”. —~

y . prehled
P re h | e d ( )7 O n a S ) Tym eVisions je plny hidi, ktefi pfi své prac hledaji nové postupy, metody i cesty. Najdete tu nadsence @ predni odborniky
n3 internetovy marketing, ktefi si zvalili svobodu a flexibilitu v pracy, preferyji vysokou voinost v realizaci, jsou zodpovadni

2 umi se postavit 22 své vysladky. Jsme parta naddanych marketakd milujici velké wzvy, advazne KPI a naroiné Kienty.

Pouzijte relevantni vyrazy a fraze, které popisuji poslani a
UcCel vasi organizace (Clenové LinkedIn mohou vyhledavat
v s Laka vas moznost riznorodé price v oblastzch SEO, PPC, UX, obsahovéhe marketingu, propagace na socialnich sitich, e-
p O d I e kl I COVyC h S | OV) . o e mailingu, anzlytiky, online PR videoreklamy 2 daléich?
Pokud nadsené odpovidate ANO, ozvéte se nam: Neustale hledame iniciativni a movativni specialisty. ktefi o

g intemetovém marketingu premysieji komplexné a radi by samostatné realizovali zajimave projekty pro brandy, jako isou
! tieba Skrzcz, Zetcr, MAFRA, Bellinda nebo ePojisteni.cz

| n fo r m a C e O O rga n | Za C I ’ Mate-li z3jem stat se squéésti nadeha tymu, 2aslete prosim svij Zivotopis na emailovou adresu vidim@avisions.cz.
Zadejte adresu URL svého webu, vyberte odvétvi, velikost e i siisa s

v . QObor Marketing a reklama
spoleCnosti.

h S0 e e Chcete take samostatné praccovat na projektech, kde si sami navrhneie strategil, kterou pak sami zraalizujete? Cheete si
sami rozhodovat o rozdélenl inzertnich nékiady, natasovanf jednotivych krokd a spolupadiet se nz nastaven! cold?

Velikost spolecnostl 11 - 50 zaméstnancl
41 nalnkedn B

Nedonr rvereyen
Tlagitko vizvy k ake mz S
PrizpUsobte si tlacitko tak, aby odpovidalo vasim cilim. ‘ N N
- | -

Specialni zkusenosti Internat Marketing, SE0, linkbuilding, PPC, Social meadia, Online Reputation
Mznzgement Web anzlytics 2 Emailing
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L — O Praxe | LinkedlIn

ONLINE MARKETING & ADVERTISING

#3 Vyberte profesionalniho spravce

Administrativni nastroje ¥

Vsechny Stranky ~ Obsah Statistiky ¥ Aktivita

Pristupy ke sprave stranky /
Kdo zajisti profesionalni spravu o profil, zna best practices,
dokdze shromazdovat data/obsah, vyhodnocovat.

S
e@isions
-

KOnZiStentnll komUﬂika ce eVisions Advertising

Parta market’ak( milujici online marketing, velké vyzvy a odvazna KPI. @ Piseme blog,

Pravidelné prispivani, vyhledavani témat, komunikace s tcime Novnky zorljnu. b
. . . , Marketing 3 reklama - Praha 8, Hiavni mésto Praha - 1006 sledujicich uZivateld
publikem, monitoring zminek atd.

, , Vsechny Stranky gbsah v Statistlky ¥ Aktivita Administrativni ndstroje
Vyhodnocovani

Analyza stranky a pfispévkd, monitoring konkurence. T

WE SEE YOUR FUTURE

Vaichm sprava Strénky maji pistup k zobrazen! pre spravee a rizna opraunéni na zakladé jeyich funkes, Vice informaci

Placené kampané (social ads) pon e
L,V , . 7B Denis Capko - 1. ) ) Z i

Kdo bude vytvaret plan propagace, monitorovat a Rt pucspone: | (EEEED
spoustét kampane, operovat s rozpoctem. Q50 s i oy
Jan Vohralik - 1. T / i

social Mecia Spacialist at evisions Advertising
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ONLINE MARKET

Dva zakladni modely, jak (na LinkedIn) prorazit:

1. Organicky 2. VV\ykonnostne

Nutny kvalitni obsah Placena inzerce
Umeét naslouchat, vypravét Nutné znalosti o social ads, analytice
Dlraz na community RUzné mozZnosti cileni
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Content
marketing's
steady adoption
of storytelling is

an exciting new
opportunity for
content creators

HubSEbt

Custom image Video Documents
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lrum
LINKE] SPectrum»

STOR

We will use our

Stories to bring you
quick tips,
behind-the-scenes looks,
| ideas from our team,
and more!

Stories

Welcome teammate

Add description

+ Tag your teammates (optional)

\Vyroci (cudos)

LinkedIn | formaty

Praktickeé tipy
www.evisions.cz/linkedin-czechtrade
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L — © Jak podpofit organicky dosah

ONLINE MARKETING & ADVERTISING
Grow your page audience — C ommun ity Vi
Invite connections to follow your page
Hashtags
Zvefejnéno uZivatelem Diana Zadakova + 10, 5.2021 _—

|2 Sponzorovat nyni o ‘ﬁ_ John Smith

Developing entrepreneurs

Ziskejte vice zobrazeni tim, Ze upozornite

Upozornit
spolupracovniky. zaméstnance

Invite /i #internationalwomensday
) T
2,693 followers

‘ eVisions Advertising
elisions 1006 sledujicich uZivateid

2 tydny » Lisa Browne - /o #marketing
Influencer je posledni dobou jednim z asto sklofiovanych slov. g)Kdo ale v Photographer | Corporate | Event Invite \ #’ 18,745,773 followers
Cesku patfi mezi ty nejvétél podle Instagramu? @ Kdo je sleduje a s jakymi
znacky spolupracuji? Dozvite se v nasem prehledu.

TOP 20

NEJVETSICH
CESKYCH
INFLUENCERU

Kdo jsou a kolik
maji sledujicich?

Invite more connections (4 ) #advertisingstrategies

6,730 followers

Gt more impressians and dicks by pi Yo avent visitor memcs OCN 1, 2019-Nov 19,2019 ~ All » Page views ~

o

TOP 20 nejvétsich ¢eskych influencert — kdo jsou a kolik maji sledujicich? -
eVisions.cz

evisions.cz » 8 min. ¢ten

O 141 komenta?
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L — O Konzistentné komunikujte
Par tipld pro obsah vasi stranky ~ 4 ' st r~ -

938 sledujicich uZivateld

1tyden
Chcete se dozvédét vice o tom, jak svoji firmu co nejlépe prezentovat na socidlnich
sitich? [ Tak byste si neméli nechat ujit CzechTrade prednasku od nasich
manazerek, Diana Zadakova a Kristyna Bartonova. @ https://Inkd.in/dy3Aus8

Mw
v’ Edukativni posty — thought leadership o eg;sions B ONLINE SEMINAR
. CzechTrade

v’ Blogové prispévky

B Jak na uspésnou firemni
komunikaci a prezentaci

v' Zminky v médiich —
na SOCIALNICH SITiCH
v Novinky, aktuality ze spole¢nosti s
23.03 | 10:00
v' Sdileni novych zaméstnanc(i nebo oteviené pozice e R
Nedavro rveteyrera vl

- - | W Libise G Komentif (= Sdilet < Odeslat
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LinkedIn | Zameéstnanci

®))e .
= < ISIONS

ONLINE MARKET

ONLINE
ALl E ML

Zapojujte zamé&stnance ""5 S

R ity Jaroslav Vidim - 1. Kristyna Barton... - 1. " o
v oy . v . - ey e PRC \aZer ve spolecnost
v’ Za kaZdym B2B je ve skute¢nosti C2C © Owner at eVisions s W

, | , “ ‘ 46 sdllenjch spojent 3 97 sdilenych spojeni
v’ Vysoky organicky dosah ==Xl

o e

Poslat zpravu ) ( Poslat zpravu )

v' Osobni branding

ONLINE
ABL e T

"".hl. R
&4 I1SIaNS

v' Employer branding

Aneta Pichlikova ' Milan Fiala - Veronika Lechn... 7.
Linkbuiider ve spoleénosti Country Manager for German Office Manager ve SPCf‘eC"OSU
eVisions Advertising Online Marketing at eVisions... eVisions Advertising

& i . | . . A i
0 23 sdilenych spojeni l 203 sdilenych spojeni 91 sdilenych spojeni
( Poslat zpravu ) ( Poslat zpravu ) ( Poslat zpravu )
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LinkedIn | Zameéstnanci

®))e .
= < ISIONS

ONLINE MARKET

ONLINE
ALl E TN

Zapojujte zaméstnance ""‘5 S

s xSt « Jaroslav Vidim - 1. Kristyna Barton... - 1. " 2
PPC manazZer ve spoiecnosti
eVisions Advertising

- , ' u ‘ 46 sdllenjch spojent 3 97 sdilenych spojeni
v Brandova Uvodni fotografie |~ — -]

o e

Owner at eVisions

v’ Kvalitni profilova fotografie

Poslat zpravu ) ( Poslat zpravu )

v' Uvedeni profilu spole¢nosti do sekce ,,Kariéra“

ONLINE
ABL e T

"".!'l. R
&4 I1SIaNS

v Podporujte je ke sdileni

v’ Zaskolte je (komunikace maze také uskodit)

Aneta Pichlikova ' Milan Fiala - Veronika Lechn... 7.
Linkbuiider ve spoleénosti Country Manager for German Office Manager ve SPCfl*?CﬂOSt'
eVisions Advertising Online Marketing at eVisions... eVisions Advertising

o o . | . . 91 sdilenvich spojeni
0 23 sdilenych spojeni l 203 sdilenych spojeni sdilenych spojeni
( Poslat zpravu ) ( Poslat zpravu ) C Poslat zpravu )
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I|. cast: Reklama na socia



AGENDA

. cast . A |l. Cast

Reklama na LinkedInu a jeji specifika
LinkedIn jako skvely pomocnik B2B a HR
. Typy formatd

Moznosti cileni

Meéreni konverzni

oA W e

Best practice
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Lin
#Specifika LinkedIn Ads

e Specifika
+
* Moznost cileni na konkrétni firmy
* Moznost cileni na konkrétni pozice, vzdélani atd.
* Na rozdil od Facebooku lidé na LinkedInu uvadi
vetsinou pravdivé informace (2adna sSkola Zivota)

m SPRAVCE KAMPANI

. VWY& CPC

VYKON KAMPANE DEMOGRAFICKE SLOZENI PRO STRANKU AKTIVA UCTU w

Uity Skupiny kampani Kampané
Vybrano: 1 X 9 skupin kampani celkem 20 kampani celkem

Vytvorit skupinu kampani Graf vykonnosti Statistiky

kedln reklama

&

Inzerce

eVisions Advertising .

Reklamy

19 reklam celkem

Exportovat

’ Vyhledat podie jména nebo ID ‘ Filtry w  Sloupce: Vykonw Rozpis v Casové rozmezi: 2.5.2021-31.5.2021 ¥
Néazev skupiny kampani Z Status C Utrata C Zobrazeni O Kliknuti Z Priimérna mira prokliku CTR Nabidka Primérna cena za l:
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LinkedIn Ads

#Linkedln Ads — pomocnik B2B a HR

Precizni cileni & pfehled o tom, koho jsme oslovili
* LinkedIn Ads reklamy umoznuji jednoduse zvolit ten spravny konverzni cil
* Umoznuji cilit na vybrané firmy a jejich , decision makery“

Cil®

Jdeme na to! Vyberte si cil, ktery nejlépe vyhovuje vasim zamérim.

Povédomi o znacce Cile Konverze

Povédoml o znatce Navstévy webu Potencialni kontakty
Aktivita Webové konverze
Zhlédnuti videa Uchazeci o pracovni pfileZitost

Diana Zadakova, Kristyna Bartoriova | Jak uspét na socidlnich sitich | www.evisions.cz



LinkedIn Ads

#Linkedln Ads — pomocnik B2B a HR

Kdo je vase cilova skupina?

Vyhledejte atributy nebo profesionaly, které chcete oslovit, a vytvofte si cilovou skupinu Zavtit

@ K zlep&enf relevance vasl inzerce vyberte specifické role a siuZzebni postaveni, které nejlépe X
vystihuji vasi cilovou skupinu. Vice informaci

Kdo je vase cilova skupina?

Q Vyhledat Vice informaci o vyhovujicich cilovych skupinach
Zahrnout Lidi, ktefi vyhovuji kterékoli z nasledujicich podminek: Odstranit vSechny atributy  Zavfit

Jiné
Cilové skupiny

8% Poutijte sva data pro opétovné cileni na Nt aadnam Nazvy pracovnich pozic

navstévniky webu, nebo oslovte znamé

kontakty a Géty Vedouci logistiky X
Opétovné clleni J y

Podobna cflova skupina € '+ Pracovni zkugenosti + Nazvy pracovnich pozic Q Myhledat
A Atributy cilové skupiny
go  Pridejte kritéria cileni, jako jsou pracovni Tfetl strana
titul, obor nebo dovednosti Vedoucl logistiky NavrZeno Nazvy pracovnich pozic

Vybrat vie (10)

<+ Senior vedouci logistiky

+ Manazer logistického projektu
=+ National Logistics Manager

+ Manazer zakaznické logistiky

=+ Senior Logistics Analyst
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LinkedIn Ads

#HLinkedIn Ads — cileni

m CAMPAIGN MANAGER

PreCIZnI Cllenl CAMPAIGN PERFORMANCE WEBSITE DEMOGRAPHICS ACCOUNT ASSETS w
e Lookalike cileni — minimalneé 300 sparovanych
v, | ° Insight Tag
uzivatewr ... _ - company hame  Ready
e Cileni fi /v k |/ : ‘ & | oomm RURPETEER | RS Conversions
lenl na seznam tirem/sKol/organizacl — The Company Engagement Report details how compat g with your brand. Learn more
doporuceny pocet je minimalné 1000 Matched (334) Unmatched (275) Matched Augiences
Block Lists
Asset History Website audience: Not ap
Company name Z Engagement levi Leac.Oen Forms geted O Campaigns

Search by company name

334 companies - - -

= Stava Unavailable i )
wen Wico Unavailable i )
Unavailable

&S ALUPOSs.r.o. - -
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LinkedIn Ads

Statistiky 1 reklamy

#LinkedIn Ads — statistiky &

Casové rozmezf: 1.12.2020 - 31. 5. 2021 ¥

Zobrazit: Statistiky » Zobrazit: Nazev pozice ¥

Zobrazit: Statistiky w Zobrazit: Spoleénost ¥ Casové rozmezi: 2.1.2021-31.3.2021 ¥

Jméno = Zobrazeni £ Kliknuti £
Jméno Zobrazeni Z
|
Manazer projektu 142 (3,24 %) Nedosahuje
_
Na volné noze 396 (1’42 %)
Manazer 130 (2‘97 %) Nedosahuje
_
Seznam.cz, a.s.
1 266 (0,96 %) |
Manager of Sales 77 (1,76 %) Nedosahuje
fe———————— ]
Alza.cz a.s. o e
204 (0,73 %) Mar. 76 (1,73 %) Nedosahuje
e———————
S|
MallGroup 149 (0,54 %) Vedeni tymu 72 (1,64 %) Nedosahuje
. e |
CsSOB 135 (0,49 %) Manazer prodeje 67 (1,53 %) Nedosahuje
[f-—————— | 2 [ A
Komer&ni banka 130 (0,47 %) Viastnik 66 (1,51 %) Nedosahuje
I
_——————— Zakladatel Nedosahuje
Avast 64 (1,46 %)

02 Czech Republic

109 (0,39 %)

94 (0,34 %)
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LinkedIn Ads

’

#HLinkedln Ads — méreni

Instalovat informacni Stitek

Zvolte zpusob umisténi stitku

Umistim Stitek sam/sama P
Ziskat kod Stitku pro web

Viozte kod Stitku niZze do jednotného zapati svého webu, pfed ukonfovaci HTML tag <body>. KdyZ pfidate
Stitek do zapati, budete moci sledovat konverze a znovu cllit na jakoukoliv stranku na svém webu.

<script type="text/javascript">

_linkedin partner id = "397644";

window. linkedin data partner ids = window. linkedin data partner ids || []:
window. linkedin_data partner ids.push(_linkedin partner id);
</script><script type="text/javascript">

(function(){var s = document.getElementsByTagName("script")[0];
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Typy reklamnich formatu



LinkedIn Ads

#Typy reklam na LinkedInu

Textoveé reklamy

Reklamy, které se zobrazuji pouze na pocitaci vzdy nad
hlavnim feedem nebo po stranach

m Q Vyhledat L as = P 2 & H &

Domud Moje sit Prace Zpravy Oznameni Jaw Produkty w Inzerce

eCommeroe Benchmark Guide - if Your Ecommerce Site is Keeping Up with the Competition. Free Guide Reklama >

] Pridat do informacniho toku B
,,,Ons Zacit psat pfispévek

Jacinda Ardern [
Prime Minister of New Zealand, Leader

(&) Fotografie 3 video %] udalost BZ Napsat élanek
of the New Zealand Labour Party, and...
Kristyna Bartonova
. N Sefadit podle: Nejlepsi v <+ SIedovat)
PPC manazer ve spolechosti
eVisions Advertising )
Michal Kadera dal(a) libi se ces Tomas Drazny
Founder & CXO at Executivejob.cz « 1st
Kdo si zobrazil vas profil 63 Tomas Kotera - 2. Czech job platform for managers - Top...
qurazeni vaseho 1972 Head of Corporate & Internal Communications at SKODA AUTO a.s. at SKOD... [J_ anrlnuaf\
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#Typy reklam na LinkedInu

Sponzorovany obsah

e Reklama s jednim obrazkem (single image ad)
e Karuselova reklama (az 10 obrdazk()

e Video reklamy

e Reklamy pro pracovni pozcie (job ads)

* Propagace udalosti (event ad)

Reklamni formaty

LinkedIn Ads

| eVisions Advertising
elZisions 1010 sledujicich uzivateld
Propagovano

Jsi nad8enec do PPC? Pak hledame pravé tebe! Vyménou za tvoje nadSen ti
dame moznost rust a podilet se na bezva projektech. Vice info na webu.

oY
elisions

Dychas pro
PPC?

Chceme té!

p B2B Treats +Follow ***
Prmatad

Letus help you engage your customers with

delicious cantart Hledame PPC specialistu

evisions.cz

ll ﬁ Single ad

=)

B2B
TREATS
ENTICE YOUR

AUDIENCE WITH
BITE-SIZE CONTENT

Make your content delectable Ingredients to formulate your Craft new content to drive your
social strategy online sales
Like 11 Comments
A
(w1 =3 commer A sh
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LinkedIn Ads

#Typy reklam na LinkedInu

Reklama «++
Dostavejte nejnovejsl zpravy a noveé pracovni
prileZitosti v oboru

Personalisované dynamické reklamy
e Reklamy pro pracovni pozcie (job ads)
e Zvyraznéne reklamy

SETALZzen

Kristyna, prozkoumejte vhodné
prileZitosti ve spoleCnosti Specialized.

Reklama s+ ( Sledovat >

Use LinkedIn ads to separate from the
competition

.y

Start off with $50 in free ad credits

Job Ad

( Request $50 credit)
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#Typy reklam na LinkedInu

Formuldr — Lead Ad

Sbér vyplnénych formulart pfimo v rozhrani LinkedIn

LinkedIn Ads

420 PM

Share an article, photo, video or idea n O

Sam Pine b
Semor Diractor at Runity Systems
Ih

Congrats to the team here at Runity.com on the fantastic
launch of our new preduct. Super proud of  See more

-~

82 Likes « 31 Comments

) Like =] comment & Share

Techcore Al <+ Follow e
Sponsared

A & F A O3

Home My Network Messaging  Notficatians Jobs
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LinkedIn Ads

#Typy reklam na LinkedInu

Kira Oliver. 112100
L, , Hi Sam,
Reklamy ve zpravach a konverzacich

I'm Kira Qliver, the Director of Digital

® Az 50% open rate Marketing here at FixDex.

Love analytics? Join us at the FixDex Data
Summit. With multiple tracks and sessions,
you can learn about big data, Al, data
science, loT, machine leaming, and more.

. Dawn Kiuber What's new with messaging? : B
¥0u can row ng your pessng imalations n A ” e
it now 2oma, More QUOBIoNS? Taks B4 10w - ﬂ m
' of visit 3% Holp Canter, -
Program for Project Menagers . — os == (M !
— . —
Irina, ’ ‘ —

Dawn pluber

et N

My name iz Dawn Kiuber and | am in chargo of Executve Educaton at the Uriversty of
lowa. Eartar this year we niroducod a now rogram ooused on pRoject managoment and |
thought f might bo of Inferest o you.

’ -
B L ) 3
g bty e vy 8 S

B T e L
T e L L
ARt 18 TN I RS Pt 1)
NS et TR e swey w0b
o bk = oyt (e et Aoy

e 4 g byt v W by | [ View ovent details
\ ]

AL U1 08 yo B COmERTE N Sganes 1)
St T P agre] Masa e Cvoleals.
ot ow et 3 1wy wnd wv sbornd = ————
R T T T R R = e

i 260 W iy W ey | O Ruglstw]

- mmioree wa e

Poople with formal projec marsg frvining cor ¢ nen mone thae thoss without,
and employees arcund IGes need pecple with project o Shils, We've developed
OUr Courses 10 heach thess siils Sat are in high desand, You'll walk awiry with pracsical
1003 you Can aophy th next duy

You can taks Indvdui CoUrses 1 294 Al are MOt ievant 15 you &r LOMpels v
COUr30% 10 04m the Project Mirsgement Cenncate, Courses am shor (1-3 divys) &5 af
Gltecod in our commiown Das Monos and Cedar Rapids losations. You can Sign up any Sme

R0 B9 16 N Appicaion fiqtied 1 o W 1 Kl o o s e
s 4 11 BT854 el o v
It you's fie me 10 fofow LD WIth yOu, piaase cal me a1 315-335:1043 or emall me at 2 At et Tk and | 2604 4 b
dawn-duder@uiowa cou, Thanks and | hape to see you in 0ne of OUr LPCOMING COWSes. Undeed [T Liszals Corp, © 2015 i e s g wng v
el Segren
Best Regards, S You Olchad View avend detain
w!;'\(nw—l&#‘l'-
Dawn Kigbar
Exnatten €
See Upcoming Coutses
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# Tipy a rady na zaver

Cilové publikum

LinkedIn nabizi moznost precizné zacilit Vasi cilovou
skupinu. K tomu je nutné mit cilovou skupinu jasnée
definovanou.

e Vjakém odvétvi se nachazi moje cilova skupina?
e Kde se nachazi (lokality)?

e Jaka je jeji pracovni pozice?

* Jaka je seniorita lidi v mé cilové skupine?

* Jaké je jejich vzdélani?

e Jakeé jsou jejich zajmy?

* Jakeé resi problémy?

e Jaké maji otazky?

Best practice | LinkedlIn

Meéreni na webové strance
Nepodcenujte nasazeni Insigt tagu (mériciho stitku)

Testujte kreativy i texty (A/B testing)

Pro navysovani miry prokliku a interakce se doporucuje
testovat rlzné formaty. U kazdého formatu premyslejte o
jeho specificich — napfiklad video reklamu si 85 %
uzivatel( zobrazi bez zvuku.

Kombinujte typy reklam

Kombinace sponzorovaného obsahu a textovych reklam
zvysuje celkoveé CTR az 0 35 % a zajisti vyssi viditelnost
brandu

Pracujte na vzhledu sveho firemniho profilu
S dobre nastavenym profilem se zvySuje Uspésnost reklam

Diana Zadakova, Kristyna Bartoriova | Jak uspét na socidlnich sitich | www.evisions.cz



LinkedIn Ads

#Tipy na zaver

,When it comes to being above average as advertiser on LinkedIn, you want to
think about two things: relevance and consistency”

Gaurav Nihalani, Digital Marketing Manager at LinkedIn

Zdroj:LinkedIn
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MARKET

Dekujeme za pozornost

29

Spojte se se mnou na socialnich sitich.

8 zadakova@evisions.cz WWW.evisions.cz
B
bartonova@evisions.cz

@ Diana Zadakova
Kristyna Bartonova
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